The Artist’s PR
Playbook




Agenda:

Learn how to effectively get noticed and
build your audience!

This guide will walk you through the essential steps of modern public
relations, from crafting your story to securing valuable coverage. Use it
to build a string foundation for your creative business.




Why PR Isn’t Just for Big
Corporations

In today’s world, media is more than just
newspapers and magazines it includes:

Blogs & Online Magazines a

|

Podcasts & Radio 4
Social Media & Influencers
Online Playlists and Curators




§ Step 1: Find Your Story & Hook

Unlock Your Core story

Your Identity
What's your work truly about?

Your Hook

Why is it relevant right now?
Your Pitch

Craft a 50-word elevator pitch.



Step 2: Build YourPigitaI Press Kit

Your All-in-One Digital Press Kit

Professional Photos

Short & Long Bio

1 Page Project Summary

Video or Audio Snippets

Easy Shareable Link (Google
Drive or Website)




Your People

® Target the Right Contacts ©

e Build a List: Not a blast | Find writers, podcasters,
and curators in your niche.

e Use a Simple Spreadsheet to track names, outlets,
and emails.

e Research is Key | Read their work before you pitch!



The DO’s

Subject: Urban Sculpture from
Recycled Materials - Jane Doe

Greeting: Hi Sarah, | loved your
feature on local eco-artists...

The Pitch: My new series uses
reclaimed plastic to comment on
waste. It debuts at the City Gallery
next month.

The Link: Press kit with photos &
video: [ Your Link]

Call to Action: Are you free for a call
this week?

Don’ts

Step 4: Pitch Like aPro-The Do’s and

The Don’ts

Subject: Check this out

Greeting: To Whom It May Concern,

The Pitch: | am an artist. Please feature me.
(Long, unformatted paragraph about life
story).

The Link: | can send you files if you want.

Call to Action: Let me know.




Step 6: Timing & The Polite Follow-Up

Contact - Follow Up

luna.spark@outlook.com 13/07/25

Add Value: Sh '
plot.twist. @gmail.com 19/07/25 usgat:lue Share a new image or an

Move on gracefully: If no reply

leave it, nurture the relationship for
quirky.kettle@Yahoo.com 27/07/25 b p
next time.




Step 6: Leverage Your Coverage

d' TikTok

SHARE it everywhere! (And tag the journalist).
ADD it to your website's "As Seen In" section.
USE it as social proof in your next pitch.

THANK the journalist to build a relationship.



Step 7: Build Relationships, Not Just a Contact List

Update & Refresh: Nurture & Engage: Track & Learn: Be Consistent:

Keep your press kit and Follow journalists on Note which pitches Small, steady efforts build
media list current with ~ social media. Comment on worked. Double down on a lasting reputation.

new work. their work when you have what resonates.
no ask!
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Your Ready!

Your Story is Your Power, Go and Tell it.

d'TikTokX |

<



