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HOW TO BUILD A 
STRONG CV & 
PORTFOLIO FOR 
CREATIVES



WHY YOUR CV & 
PORTFOLIO MATTER

First impressions: Often, curators, grant panels, galleries, or 

collaborators will see your CV and portfolio before meeting you. These 

documents shape that first impression.

Narrative & credibility: A good CV shows your history of growth, 

activity, exhibitions, education, residencies, etc. A strong portfolio 

shows your quality, experimentation, and coherence of your visual or 

conceptual language.

Gateways: They are required (or strongly requested) for applications—

exhibitions, residencies, funding, teaching—so having them well-

prepared means you can respond quickly to opportunities.
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TIPS ON PREPARING YOUR CV / RÉSUMÉ

Be selective & relevant

You don’t need to list everything you’ve ever 

done. Tailor the CV to highlight experiences 

relevant to the opportunity you are applying 

for (exhibitions, residencies, teaching, 

publications).

Organise into clear categories

Typical categories include: education / 

training, exhibitions, awards / grants, 

publications / press, residencies, 

collaborations, teaching. Use consistent 

formatting so the reader can scan easily.

Dates & details matter

Always include years. Where relevant, include 

location, institution or gallery name, role or title. 

Don’t leave vague entries—aim for clarity.

Include solo & group shows

Make sure to distinguish between solo 

exhibitions and group exhibitions. Solo 

shows often carry more weight, so give 

them appropriate prominence.

Tailor and update

Have a “master” version of your CV with 

everything, but for each application or 

presentation, produce a shorter, tailored 

version that emphasises what matters most 

to that audience.
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TIPS FOR PRESENTING YOUR PRACTICE IN THE 
PORTFOLIO

Narrative flow & coherence

Arrange works (or images) so they tell a story — 

whether chronological, thematic, or by 

medium. The viewer should sense a through-

line in your concerns or explorations.

Balance breadth vs depth

Show a range of work (to indicate your 

versatility), but also show depth (a few works 

explored more fully) to evidence 

commitment and development.

High-quality documentation

Clean, well-lit images, good resolution, accurate 

colour, consistent formatting — poor images can 

undercut strong ideas.

Include process/works in progress

Don’t only show finished works. Including 

sketches, experiments, or works in progress 

can give insight into your methodology 

and thinking.

Captions or contextual notes

Each work should have at least a title, year, 

medium, and dimensions. Where helpful, 

you might add a short note on process, 

concept, or context. 4

Flexibility of format

You may need a print (PDF) portfolio, a website, or 

even a hybrid. Be ready to export formats suited to 

different audiences (e.g. online vs printed) and 

always check that things look good across formats.



A SUGGESTED WORKFLOW

Here’s a step-by-step plan you might follow:

1. Compile a master list — all exhibitions, residencies, awards, etc.

2. Select relevant entries for the specific audience or opportunity.

3. Organise your portfolio works — pick ~10–20 pieces (or more, 

depending on field), with process and variations.

4. Create the layout — arrange works, ensure visual consistency 

(margins, format, captions).

5. Write captions & context — make sure each item is legible, clear, 

and has enough info.

6. Get feedback / peer review — let other artists or colleagues 

review your CV and portfolio and suggest improvements.

7. Export / adapt formats — make a PDF version, a web version, 

and test them.

8. Update regularly — set a periodic review (e.g. every 6 months) to 

add new entries, remove weaker ones, and refine your narrative.
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FINAL THOUGHTS
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Your CV and portfolio are more than just records of your 

past—they're windows into your creative journey. They don't 

merely list your achievements; they reveal your thought 

process, how you've grown, and how your work engages with 

the world around you. By crafting them with intention and 

clarity, you present yourself not just as a practitioner, but as a 

thoughtful and evolving creative ready to seize new 

opportunities.
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