Affordable

Telling Your Creative s
Story, Commercially

Finding Your Story: Telling It Well:

» What makes your work distinctive » Bios, about pages and artist

statements
e Your story vs. your sales message

» Storytelling across social media and

e Who your story is for
y y press

» Using your story to support your
prices

WHO IS IT FOR?
If you struggle to describe what you do in a way that makes people want to buy,
this session is for you.

WORKSHOP
DETAILS FROM 7PM - 9PM

JOIN US NOW! info@affordableworkspace.org.uk
https://affordableworkspace.org.uk/ 020 3744 1333



